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How transparent are Internet search engines? (Kannada) , Prajavani,  January 3, 
2007,  Technology Section, p. 3.	
Abstract: For searching on the Web most users rely on search engines like Yahoo 
& Google. Majority believe that the results provided by them are ultimate truth and 
it is a boon to have these search engines. This article raises the issues like 
reliability of search engine  ranking mechanism. It brings to light the commercial 
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interest and bias of search engines favoring rich and popular Web sites while 
retrieving and ranking them. Due to political as well as commercial considerations 
some sites are given preferential treatment whereas many are ignored and even 
alleged to be manipulated while ranking on their databases. They are not 
transparent and do not bring these covert treatments to the notice of the users. The 
article also expresses concern over the influence of search engines in forming  
public opinion regarding social issues and possibility of directing and controlling 
opinions of netizens with fast growing, vast and strong global media. 
 
Keywords: search engines, internet ranking of sites, Google, Yahoo	
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